
The Call of the Mall 

Grossmont Center, located in La Mesa, California, attracts  
thousands of visitors a day to its top-notch retail stores,  
restaurants, and entertainment offerings for all ages. This  
outdoor shopping mall is a community-focused place for  
people to meet up and have a good time. 

The Challenge 
Grossmont Center’s marketing team uses email to advertise  
events, promotions and special announcements. However,  
they had a difficult time getting people signed up to their  
mailing list. Shoppers had to be at specific locations where  
employees collected info using a manual process that took  
time and it took months to collect just 400 emails.  

Because of this, most shoppers weren’t learning about  
everything the mall had to offer. And since all they collected  
was an email address, they weren’t able to deliver relevant  
campaigns and offers.  

Highlights 

30k 
Contact collected  

56% 
Of WiFi users are  
repeat visitors  

500 
New contacts collected  
each month  



WIFI Marketing Co. enabled us  
to collect thousands of emails.  
Now we can reach out to our  
customers directly and share  
all the exciting events, restaurants,  
shopping and experiences that  
Grossmont Center has to offer. 
—Lori Moore, VP of Marketing  

The Solution 
Grossmont Center started using WIFI Marketing Co. to collect 
contact  information through their free WiFi. When someone logs 
in to a hotspot, they are asked for their email address in exchange 
for  free WiFi. They can connect anywhere throughout the 
939,000 square foot shopping mall. They don’t need to be at a 
certain location and their information doesn’t have to be manually  
entered. 

The marketing team sends out targeted messages about new 
restaurants, events in support of nonprofits like the San Diego 
Animal Support Foundation and special holiday sales.  
The ability to automatically track customer visits, build rich  
customer profiles and directly measure customer visits allows  
them to know what is and isn’t working for their community. 

The Results 
By using WIFI Marketing Co., Grossmont Center has grown their email list from 
400 to  over 30,000. This has lead directly to a significant increase in attendance 
at  special events and better awareness of promotions and announcements.  

They no longer rely on handwritten collection methods, which has freed up  
time and resources to test and perfect new marketing methods. Visitors now  
receive relevant and meaningful content, leading to more return visits and  
better in-store experiences.  



About WIFI Marketing Co. 
WIFI Marketing Co. pioneered WiFi marketing, and continues to set the pace 
for an  innovative and fast-growing industry. We help businesses with physical 
locations use WiFi to dramatically improve customer acquisition, loyalty and value. 
Our platform automatically tracks customer visits, effortlessly builds rich customer 
profiles and keeps them up to date.  

It allows communication that is more personal and precisely targeted, and directly 
measures the in-store impact. Founded in 2012, WIFI Marketing Co. serves  
thousands of independent merchants and leading brands like Peet’s Coffee, 
Hakkasan and Anheuser-Busch.  

Contact us and we’ll help you start connecting with the real people visiting  
your businesses, no matter how busy you are. 

+1 416 548 4133
connect@wifimarketing.co


